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‘ DIVERSITY OF INTERESTS

The 2007-2008 election cycle proved to be a DIVERSITY OF PROSPERITY PROJECT® USERS

time of extensive growth for BIPAC and our
programs in geography, industry sectors and
size. Partnerships with national and state
business organizations have enabled us to
reach companies and associations that do not
have a presence inside the Beltway.

By working with state and local business
communities, we have given employers of all
sizes the tools and strategies needed to
effectively communicate with their employees.
Our collaborative effort with national and state

industry associations has increased education
of employees in sectors including alternative
energy, engineering, health care and LOCAL CHAMBERS OF COMMERCE
agricultural manufacturing and processing. LOCAL COMPANIES
BIPAC's ever-growing outreach, regardless of REGIONAL COMPANIES
industry size or sector, has given voice to the STATE CHAMBERS AND ASSOCIATIONS
largest and most diverse asset the business

NATIONAL ASSOCIATIONS

NATIONAL COMPANIES

community has fo offer—its employees.

A maijority of the Fortune 50
companies are among the
3,764 Prosperity Project®
organizations.

“As an industry trade group
with a thirteen state region, [we
have] always found organizing the tens of
thousands of our industry employees to be a
challenge. When our Board of Directors asked our
staff to build a grassroots campaign to educate our
members on this year’s elections and encourage

them to become more active in the political process,

BIPAC provided the expertise, manpower, and
technological support we needed to achieve
this goal.”

—Director of Public Affairs,
energy association
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‘ BREADTH OF INVOLVEMENT

NOVEMBER ‘08
@ 500,000 Users in One Day

= Tokyo Security Summit Presentations

Over the past two years, we have watched the
political landscape evolve. These observations,
along with anticipations of the changes to come,
have led us to shape and expand the integrated
political involvement tools we offer our members.

Revisions in campaign finance laws have made
navigating the murky waters of running a PAC
quite challenging. We've addressed this new
challenge by expanding and refining our PAC
program to provide well-informed and strategy
driven blueprints.

Our member companies can now encourage
their employees to become involved at every
level of government, from attending town hall
meetings to writing their congressman using our
Prosperity Project® tools. We've extended our
suite of tools to help our members reach the goal
of total employee engagement more efficiently

\ \ Month
\ BIPAC Staff GCIH
\\\ \ (enlfled
\\\
\

4 Million+ Users per Month

BIPAC Deploys Innovative Video on Demand Technology
BIPAC Invited to Lecture on Security and Privacy
JUNE ‘08
New Web Servers Added
EZ Viote Available in Six Languages

Muliilingual Content Added
Additional Federation Servers Added

BIPAC on Program Committee
. for Net ID World

1,000th CoBrand Site Added
\ DECEMBER ‘07
. 1.6 Million-+ Users per

and effectively.

“I depend on BIPAC for
a variety of important resources
to assist me in communicating with
my association membership. From
messaging strategy, to political analysis,
to grassroots action tools, BIPAC is a one-
stop shop with unparalleled leadership
and a spectacular staff...”

—Director of Political Affairs,
financial association

“Without BIPAC's

\\\ . PAC Contribution

BIPAC \ \ SysIems Enhanced
2007-2008 \ | GSPA Cerffied
| \
@ TECHNOLOGY AND USAGE JONE ‘07
| | 200,000+
SECURITY 3 | (oilsmuzm Letters
s‘ D
@ FUNCTIONALITY f“,f“‘ | Mz:;ﬁre e
/f"“ ’ Contact
/ Management

assistance I would be reinventing
the wheel. BIPAC has helped us reach
our grassroots goals by providing
quidelines, schedules, and samples of artwork
and broadcasts to copy and paste into our
employee announcements. Our website has

provided a valuable tool to employees to keep up

to date on issues important to the company
and to themselves. Thanks BIPAC.”

—PAC Coordinator,
electric utility company

| Systems Added
’ Brussels Privacy
" Summit Presentations
50 000+ Constituent
Leners Delivered in
/ One Month

SIuIe Issue Content
/ System Added

‘ 1 Million+ Users per Month

Berlln Privacy Summit
/ Presentations

@ Profle Report Programming Added
DECEMBER ‘06
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‘ EFFECTIVENESS

When seeking to affect public policy, employees
are one of business’s most important assets. They

are a natural constituency — sharing many cultural
links, as well as economic and political priorities.
Research consistently demonstrates the Prosperity
Project® is very effective at both building issue
awareness among employees and increasing
their political involvement and issue advocacy.

Employees seek out employer input about issues
relevant to them and view employers as one of
the most credible sources of information. The
employerto-employee communications strategy
BIPAC offers motivates employees to take action.
Participants consistently provide feedback that
they appreciate their employer providing direct,
clear, unbiased and relevant information on
current issues.

USAGE HISTORY

2000
Participating Companies and Associations 50
Messages Delivered to Employees 1.5 Million
Voter Forms Provided 145 Thousand

Letters Delivered to Elected Officials

“I trust the .
/. information provided by \\\
my employer to be unbiased,
much more so than from the

candidates themselves. I would JJI
/

like to see more!”

— association employee

CREDIBILITY OF EMPLOYER INFORMATION
HAS DOUBLED SINCE NOVEMBER 2006
“Which of the following organizations do you feel
provides the most credible information on political
issues and elections that affect your job, your
company and your industry?”

11/04 11/06  4/08 11/08

Political parties 39% 3 30 37
(both combined)

Your employer 10% 22
Labor unions 12% 15
None 34%
D/K 5%

[Source: BIPAC National Polls, Moore Information, Public Opinion Strafegies]

2002 2004 2006 2008
184 914 1628 3,764
11 Million 40 Million 57 Million 107 Million
348 Thousand 1.9 Million ~ 1.99 Million ~ 2.10 Million
286 Thousand ~ 1.14 Million ~ 1.20 Million
“This is exactly
what I am looking for on

these issues. Really great,

umn

biased info.”
—utility company
employee
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‘ PLAN FOR GROWTH

Much like the roads on a map, the programs
offered at BIPAC go everywhere and reach all
segments of the voting public.

Through our Prosperity Project®, we touch all
company levels, from the new hire to the retiree
and shareholder — as well as everyone in between.
We allow for deeper conversations on how public
policy will affect nearly every family in America.
The BIPAC message is that universal.

And the scope of our issues has expanded as well,
so as we continue fo grow we are going fo reach
more segments of the economy in more states.

We don't leave anyone out of the message,
because doing so would marginalize ourselves.

Greater prosperity for America depends on greater

involvement, which means everyone.

“Our state has one of the
country’s highest voter intellects,
yet they have been completely confused
due to the lack of a consistent, grassroots
educational program that the business
community engages with. We are honored
to be BIPAC'’s partner and look forward to
advancing an educated electorate.”

—President, state
deployment partner

“Every household is a part
of the business community.
Personal prosperity depends on the
success of enterprise. It is only as a result
of universal outreach through shared
interest that American prosperity can be
attained, and BIPAC provides the best
tools to achieve this goal.”

—Russell B. Hagen, BIPAC
Chairman of the Board

EMPLOYEES

WANT
41.9%
s MORE

ADVOCACY

Of Prosperity Project® company employees
surveyed, 41.9% indicated they would like
their employers to become more active in
promoting public policies favorable to industry
and their economic future; 41.2% said the
current amount of activity should be maintained,
and only 6.3% wanted less activity.

[Source: Prosperity
Project® company
online survey,
October, 2008]
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‘ THE INVOLVEMENT OUTCOME

CONNECTION

Often obscured by the partisan power
struggles that dominate modern elections, the
purpose of business involvement in the political
process is to favorably influence public policy
outcomes regardless of which political party is
in control.

The BIPAC Prosperity Project® strategy of
employerto-employee communications
bypasses the partisanship by bringing
concerned, educated and motivated
employees into direct and meaningful contact
with office holders before, during and after
elections.

As we move forward, the challenge for
proponents of the Prosperity Project® will be to
increase program deployment and utilization
in order to shape the public policies affecting
their members.

In the end, the voice of voters is the ultimate
determinant of policy outcomes. The Prosperity
Project® has a proven track record, and has
become one of the most sophisticated business
grassroots programs in the nation.

“Earlier today 35,000
employees received [our] GOTV
communication. The first communication
was sent to the 14,000 Ohio associates and
the second communication went to the

remaining employees across the country. ... This

is a true testament that employees are seeking
election information from their employer.”

—Government Relations
Program Manager, national
insurance company

PROSPERITY PROJECT®
EMPLOYEE SURVEY
RESULTS

Of Prosperity Project® employees, over 44%
indicated their overall awareness of business
issues “somewhat” or “strongly increased” as
a result of their employer communications.
More than half (52.5%) of respondents said
they had taken some specific action as a
result of employer-provided information,
including communicating with a policy maker
(77 .2% of respondents), donating money
(24.5%) and registering to vote (16.1%).
Almost half (47%) of respondents indicated
the information provided by their employer
“sometimes” or “frequently” helped them
make voting decisions.
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LEADERSHIP LISTS

BIPAC EXECUTIVE
COMMITTEE

George M. Yates
Chairman & CEO
Heyco Energy Group
BIPAC Chairman

Thomas J. Tauke
Executive Vice President
Public Affairs, Policy &
Communications
Verizon Communications

BIPAC Vice Chairman

Russell B. Hagen
Chairman of the Board
Data Recognition
Corporation

Immediate Past Chairman

Jan Witold Baran
Partner

Wiley Rein LLP

BIPAC General Counsel

Allan D. Cors
BIPAC Treasurer

Gregory S. Casey
Presigent & CEO
BIPAC

BIPAC REGIONAL
VICE CHAIRS

William M. Corcoran
Vice President

Public & Regulatory Affairs
W. R. Grace & Company
Regional Chair, East

Mark A. Dunn

Vice President

J. R. Simplot Company
Regional Chair, Mountain

Walter L. Foxworth
Chairman & CEO
Foxworth-Galbraith Lumber
Company

Regional Chair, Southwest

Scott Hawkins
President and CEO
Advanced Supply Chain
Integrators

Regional Chair, West

Christopher M. Kinsey
Vice President

Kinsey Inferests, Inc.

Regional Chair, Southeast

Jeffrey D. Rouch
Senior Vice President
Government Relations
Nationwide

Regional Chair, Midwest

EXECUTIVE
COMMITTEE
MEMBERS-AT-LARGE

Linden Blue
Vice Chairman
General Atomics

Heidi Biggs Brock
Vice President

Federal & International
Affairs

Weyerhaeuser Company

Todd Flemmin
Chief Executive Officer
Infrasafe

Chairman

Friends of Adam Smith

Robert L. Healy
Principal and Senior Director
The Wexler Group

Donald R. Margo I
Chief Executive Officer
JDW Insurance

J. Larry Nichols
Chairman & CEO
Devon Energy Corporation

John E. Pallat, Il
President
Solon Capital, LLC

Conrad A. Plimpton
Plimpton & Company
Member of Executive
Committee, Ad Hoc

Diemer True
Chairman

Diamond Qil, LLC

Earle C. Williams
Director Emeritus

BIPAC BOARD
OF DIRECTORS

Steve Bartlett
President & CEO

The Financial Services
Roundtable

Donald T. Bollinger
Chairman of the Board &
CEO

Bollinger Shipyards, Inc.

Larry D. Burton
Executive Director
Business Roundtable

Ken W. Cole

Vice President,

Global Public Policy &
Government Relations
General Motors Corporation

Charles E. Dominy
Vice President

Government Affairs
IAP Worldwide Services

Vincent M. Dolan
Vice President, External Relations
Progress Energy

Lawrence Duncan, lil
Vice President

Federal & State

Government Relations
Lockheed Martin Corporation

William M. Dutton
President
PDG America

Clint W. Ensign
Senior Vice President
Government Relations
The Sinclair Companies

George Gersema
President & CEO
Employers Resource

Lisa Goeas

Vice President, Political
National Federation of
Independent Business

Christopher Hankin
Senior Director of Federal Affairs
Sun Microsystems, Inc.

Micaela A. Isler

Vice President

State Government Relations
HSBC North America
Chair, PAC Council

Isabel H. Jasinowski
Vice President

Government Relations

The Goodyear Tire & Rubber
Company

William Russell King
Senior Vice President
Federal Affairs &
International Relations
FreeportMcMoRan Copper
& Gold

John Noble McConnell, Jr.
Chairman
Labconco Corporation

Gerald T. McPhee
Senior Vice President
Federal Relations
Occidental International

Robert Moran
Vice President
Government Affairs
Halliburton

Dan Nelson

Vice President,
Washington Office
Exxon I\%obil Corporation
Chair, Prosperity Project
Steering Committee

James O’Malley
Director of Corporate Affairs
Brown-Forman Corporation

John L. Pemberton
Vice President
Governmental Affairs
Southern Company

Richard P. Rush, CCE
President & CEO

The State Chamber

of Oklahoma

Barry Russell
President

Independent Petroleum
Association of America

Philip E. Ruter

Vice President, Legislative Affairs
Washington, D.C. Operations
The Boeing Company

Ron Saxton
Senior Vice President
External Affairs

JELD-WEN, inc.
Rick Shelby

Executive Vice President
American Gas Association
Chair, PFUND Leadership Group

Burton H. Snyder
Senior Vice President
General Counsel & Secretary
The Hershey Company

Charles W. Stenholm
Senior Policy Advisor
Olsson, Frank, and Weeda, P.C.

Cynthia Stinger
Vice President
Government Affairs
URS Corporation

Jay Timmons
Executive Vice President
National Association of
Manufacturers

Constance E. Tipton
President & CEO
International Dairy

Foods Association

Jade West

Senior Vice President
Government Relations
National Association of
Wholesaler-Distributors

H. B. Wehrle, Il
Chairman of the Board
McJunkin Red Man Corporation

Gerald Whitburn
President & CEO

Church Mutual Insurance
Company

Michael M. Wilson
Vice President
Governmental Affairs
Florida Power & Light
Company
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PROSPERITY FUND
LEADERSHIP
2007-2008

Rick Shelby,
Chairman

Executive Vice President
American Gas Association

Steve Bartlett
President & CEO

Financial Services
Roundtable

Gregory S. Casey
Presigent & CEO
BIPAC

John J. Castellani
President
The Business Roundtable

Cal Doole

President & CEO

American Chemistry Council
*Formerly representing GMA

John Engler
President & CEO
National Association of
Manufacturers

Jack Gerard

President & CEO

American Petroleum Institute
*Formerly representing
American Chemistry Council

Bill Graves
President & CEO
American Trucking
Associations

Edward R.
Hamberger
President
Association of
American Railroads

Donna Harman
President & CEO
American Forest & Paper
Association

Dan Nelson
Vice President,
Washington Office
ExxonMobil

Kraig Naasz
President & CEO
National Mining Association

Marc F. Racicot
President

American Insurance
Association

John C. Runyan

Senior Manager

Federal Government
Relations

International Paper Company

Stephen E. Sandherr
Chief Executive Officer
Associated General
Contractors of America

Thomas J. Tauke
Executive Vice President
Public Affairs, Policy &
Communications
Verizon Communications

Billy Tauzin
President & CEO
PhRMA

Dirk Van Dongen
President

National Association of
Wholesaler-Distributors

Michael Wilson
Vice President
Governmental Affairs
FPL Group

PROSPERITY PROJECT
STEERING COMMITTEE
2007-2008

Dan Nelson,
Chairman

Vice President,
Washington Office
ExxonMobil

Jan Witold Baran
Partner
Wiley Rein LLP

Carolyn Brehm
Vice President
National Government
Relations

Procter & Gamble

Bernadette A. Budde
Senior Vice President
BIPAC

Gregory S. Casey
President & CEO
BIPAC

John J. Castellani
President
Business Roundtable

Ken W. Cole

Vice President,

Global Public Policy &
Government Relations
General Motors Corporation

Allan D. Cors
Consultant

Bethany Dame
Executive Director

Grassroots Advocacy
BIPAC

Don Deline
Vice President
Government Relations
Halliburton Company

Donald Duncan
Vice President
Government Relations
ConocoPhillips

Jonathan B. Eisen
Senior Vice President
Government Relations
International Foodservice
Distributors

James Ford

Group Director
Government Affairs
American Petroleum Institute

Dan Gerkin

Senior Vice President
Government & Political Affairs
National Mining Association

Ronald P. Graf

Director

Federal Government Relations
The Hershey Company

Christopher Hankin
Senior Director of

Federal Affairs

Sun Microsystems, Inc.

Donna Harman
President & CEO
American Forest & Paper
Association

Micaela A. Isler
Vice President

State Government Relations
HSBC North America

Meaghan Killion
Joyce

Political Affairs Manager
International Paper

Brian Malnak
Vice President
Government Affairs
Shell Oil Company

John R. McArthur
Senior Vice President
Corporate Relations
Progress Energy

John W. McClelland
Vice President

Government Affairs
American Rental Association

David Modi

Vice President

Public & Government Affairs
Ingersoll Rand / Trane

Robert Moran
Vice President
Government Affairs
Halliburton Company

John Motley

Senior Vice President
Government & Public Affairs
Food Marketing Institute

Jeffrey M. Pannozzo
Senior Manager &

Political Director

U.S. Government Affairs
DuPont

Leigh Ann Pusey
Senior Vice President
Federal Affairs
American Insurance
Association

Jeffrey K. Rageth
Executive Director
Public Affairs &
Government Markets
3M Company

John C. Runyan
Senior Manager
Federal Government
Relations
International Paper
Company

Joseph E. Samora

Senior Vice President
Case New Holland

Rick Shelby
Executive Vice President
American Gas Association

Jeffrey D. Shoaf
Senior Executive Director
of Government and
Public Affairs

Associated General
Contractors

Thomas J. Tauke
Executive Vice President
Public Affairs, Policy &
Communications
Verizon Communications

Jay Timmons
Executive Vice President
National Association of
Manufacturers

Jade West

Senior Vice President
Government Relations
National Association of
Wholesaler-Distributors

Michael M. Wilson
Vice President
Governmental Affairs
Florida Power & Light
Company

PAC LEADERSHIP
COUNCIL

Jim Anderson

Vice President
Government Relations
National Association of
Wholesale-Distributors

Victoria Barnes
Manager

Legislative &

Regulatory Affairs-Tax
General Motors Corporation

Ann Clayton
Political Affairs Coordinator

Conoco Phillips
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Dan Ekstein

Vice President & PAC
Director

JP Morgan Chase

Micaela A. Isler,
Chairperson

Vice President

State Government Relations

HSBC North America

Janet Keith
Administrative Assistant
Office Manager

CF Industries

Kristine Kilbride
PAC & Grassroots Leader
Genworth Financial

Karry LaViolette
Manager

Political Affairs & BPAC
The Boeing Company

Gerald T. McPhee
Senior Vice President
Federal Relations
Occidental International

Carri Murchison
Senior Manager,
External Affairs
Ebay, Inc.

David Patti
President & CEO
Pennsylvania Business
Council

Ellie Shaw

Director

Federal Government Affairs
American Express Company

Zach Sherman
Senior Manager
Washington Operations
Lockheed Martin

BIPAC STAFF

Heather Alfano
Briggs

Vice President,
Business Development
alfano@bipac.org

Mark D. Archuleta
Vice President, Finance
and Administration
archuleta@bipac.org

Terri Bogert
Director, Research
bogert@bipac.org

Bernadette A. Budde
Senior Vice President,
Political Analysis
budde@bipac.org

Gregory S. Casey
Presigent & CEO
casey@bipac.org

Julie A. Conway
Executive Director,
The Prosg)erity Fund

conway@bipac.org

Bethany N. Dame
Executive Director,
Grassroots Advocacy
dame@bipac.org

William D. Davis
Manager, Field Operations
davis@bipac.org

Caitlin M. Donahue
Executive Director,
Candidate Advocacy
donahue@bipac.org

Maegan E. Griles
Manager, Business
Development
griles@bipac.org

David Hawxhurst
Manager, Member Service
hawxhurst@bipac.org

Lindsey Rose Hurlbut
Director, Client Service
Support

hurlbut@bipac.org

Jeanne H. Payne
Executive Director,
Member Services
Secretary to the Board
of Directors

Executive Assistant to
the President & CEO
payne@bipac.org

Jenn L. Penn
Regional Vice President
penn@bipac.org

Joe Savarise
Senior Regional Vice
President
savarise@bipac.org

Mary M. Shaffrey
Communications Director

shaffrey@bipac.org

Darrell Shull
Senior Vice President
of Operations

shull@bipac.org

Stephanie S. Simpson
Regional Vice President
simpson@bipac.org

Elizabeth A. Stevulak
Manager,

Client Service Support
stevulak@bipac.org

Kathie Stronach
Regional Vice President
stronach@bipac.org

Lisa E. Wetzel
Manager,

Client Service Support
wetzel@bipac.org



